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GOOGLE ANALYTIC GLOSSARY  
Basic Buzzwords So You Can Talk Like a Marketing Pro 

 

Marketing is filled with so many buzzwords that is sometimes seems like an entirely different language. If you 
keep this cheat sheet handy as you review your Google analytic reports you’ll be able to speak the language, 
interpret the data and even plan a few shifts in your strategy. 
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ALPHABETIC GLOSSARY 

Account 
Your account is where everything lives inside Google Analytics. Think of it as the top-level folder that you 
access using your login details. In most cases you’ll have access to a single account that’s storing data for 
your website, while the data can be shared with multiple people it will be tied to one Gmail account as the 
primary account owner.  

Adwords 
a paid advertising service from Google. If you have an Adwords account you can link it to your Analytics 
account to collect additional data about your campaign performance. 

Bounce  
 A bounce is a visit to your site with only one page view regardless of how long they remained.  

Bounce Rate  
This is the percentage of sessions with a single page views. Many things can cause a high bounce rate 
including 

• A single blog post which drives a lot of traffic but is unrelated to other elements on your website 

• If people come to your website primarily to find a single piece of information such as the phone numer 
or hours of operation.  

The bottom line, high bounce rate by itself is not cause for concern.  

Channels 
Channels are the different sources of website traffic including: organic, direct, paid, social, referral and email.  
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Conversion 
When a visitor completes an action such as filling out a form, subscribing to a list, buying an item or perhaps 
watching a video this is considered a conversion. 

Conversion Rate 
This is the percentage of visits to your website that lead to a conversion, 

Direct Traffic 
When someone is familiar with your brand and comes to your website by typing your web address or URL into 
their browser. Companies with high brand awareness or a large customer base are likely to see a high 
percentage of direct traffic.  Also membership organizations or schools where community members are likely 
to return again and again will see high direct traffic.  

Email Traffic 
This is not traffic which comes from a link in a personal email. That is actually counted as part of direct traffic. 
This is the traffic which comes from your email newsletter.   

Entrances / Entry Page / Landing Page 
 These terms are often used interchangeably.  They refer to the first stop on a visitor’s journey. Landing pages 
promoted on social media and in email marketing or on paid search will often be highly ranked.   

 Exit Point 
The exit point is the last page viewed by a website visitor.   

Event 
An event is a user interaction, such as playing a video or downloading a file. Events are not automatically 
tracked in Google Analytics. . If you want a particular event to be considered a conversion you must also 
create a goal based on that event.  To track events  additional code must be added to the specific page on 
your site connected to the event. .  
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Goal   
A goal is the last step of an event such as signing up for your email newsletter. Goal conversions are used as 
a measurement of your website’s performance and require additional tracking code.  If you are investing in 
Google AdWords, it is important that you also invest in installing the tracking code.  

Google Analytics API 
The API extracts data from Google Analytics accounts. It allows customers to programmatically extract Google 
Analytics data and incorporate it with 3rd party applications and/or databases. 

Hit 
 With Google Analytics, a hit is ANY request sent to the GA data collection system. This includes page views, 
events, custom variables, measurement protocol uploads, etc. 

Impression 
The number of times a piece of content (like an online advertisement) is seen; the views. 

Keyword 
In search engine optimization, the particular word or phrase that describes the contents of a web page. 
Keywords serve as clues or shortcuts that summarize the content of a page and help search engines match 
pages with searches. 

Landing page 
A landing page is a standalone web page that has been designed for a single objective.  
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Organic search 
This is traffic which comes to your website as a result of someone searching on Google, or less likely Yahoo 
or Bing for a product or a service.  If a significant portion of your traffic is organic it is a good indication that 
your site is ranking well for relevant key words.  

Page Impression 
This occurs every time a page is loaded or reloaded by a user. 

Page views 
A page views is recorded every time a page is viewed. When a visitor hits the back button, a page views is 
recorded. When a visitor refreshes their browser window, a page views is recorded. Every time a page is 
opened in the browser, regardless of whether it has been cached, a page views is recorded.   

Pages per Visit 
 This metric shows the average number of pages viewed per visit.  

Referral traffic 
This is traffic which comes to your website from another website. While search engines don’t value links as 
highly as they once did in establishing your authority, a referral from another site still brings traffic. 

Social referrals 
This is a count of all the sessions which come from social networks 

Top viewed pages 
These are the pages that were most viewed during a selected time period.   

Sessions (Also called Visits) 
The activity by a unique user in one visit to your site is called a session. A session ends after the visitor closes 
the browser, clears cookies, or is inactive for 30 minutes.  
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Time on page 
This is measured by subtracting the time a visitor hit a page from the time they hit the next page. (e.g. If they 
hit Page 1 at 12:00 and hit Page 2 at 12:03, time on Page 1 is three minutes.) The time on page for the last 
page in a visit is always zero because Google Analytics doesn't track pages being closed. 

 Time on Site 
This is the sum of the time on page for all page views in a session (or visit) . Note that viewing pages in 
different tabs doesn't affect this. Google Analytics simply sees a string of pages being viewed in chronological 
order, without any reference to multiple tabs or windows. 

Tracking Code 
This is the piece of code you need to insert on any page you want Google Analytics to monitor. It is unique to 
your Google Analytics property and can be found in the Admin > Property > Tracking Info section. If you  have 
a Wordpress Site there is a simple plugin which will automatically install basic code into every page using the 
Google API 

 Visitors 
Visitors are defined by a unique ID - this ID is usually stored in a visitor's cookies. Whenever the tracking code 
is executed, it looks for cookies on the browser set by the current domain. If they can't be found, new cookies 
with a new ID are set. 

Google Analytics emphasizes visits over visitors because of the inherent inaccuracies of trying to track 
individual users. For example, a visitor who deletes their cookies or uses multiple browsers or shares their 
computer will show up inaccurately. 

Unique Visitor:  This is a visitor who did not have Google Analytics cookies when they began a session. .  

Returning Visitor:  A visitor  who has existing Google Analytics cookies from a previous visit. 
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HOW TO USE THE DATA 
It is not enough to know the words you need to put them together into action plans.  Here a few simple tips to 
put the data to use:  

Increase traffic by focusing on individual sources.  

Direct Traffic 
If you want to increase direct traffic to your website, you can’t do that online. Go out into the real world and 
build interest in your brand. Meet people, hand out your business card and mail a brochure or a letter which 
includes a link to your website. Include your web address in radio and print ads and on all communication with 
customers and prospects. 

Organic Traffic 
If you want more organic traffic, you need to have more bait in the form of content which contains relevant 
key words. This doesn’t mean writing the same thing over and over again. Instead, write on a wide range of 
related topics which potential customers will stumble upon as they search the web. 

There are two signs you are doing a good job with content. The first is an increase in your organic traffic. The 
second is that individual blog posts are among your most popular landing pages. 

Referral Traffic 
To increase referral traffic, you need your site to be mentioned and listed on other websites with a link back 
to yours. Be sure to submit your site to relevant industry online directories and associations to which you 
belong. 

Just like in the real world, if you want referrals you need to “make friends.” Work with your referral partners to 
promote each other with links from listings or blog posts on each other’s sites. Submit articles and blog posts 
to industry websites and guest posts on partner blogs. 
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Social Traffic 
Want to increase traffic from social media? Don’t just post the same links over and over again hoping 
someone will notice. Get active. Share a range of information, including links to your site. 

When you do share your links, don’t just say “New Post.” Tell the reader what they will learn if they click 
through.  Also expand your reach.  Don’t rely on only one platform. Mix it up, sharing links on LinkedIn, 
Facebook, Twitter and from time to time Google+ and Tumblr or Pinterest. 

Email Traffic 
If you want to grow this type of traffic, you need to grow your list. That does not mean adding every single 
person you meet to your list. But it does require a concerted effort to gather contacts and ask them if they 
want to be added. 

A simple “Join Our Newsletter” button on your website won’t be enough to get someone to give you their 
email.  You have to give them a reason to enroll. Offer signups for monthly specials, new recipes or product 
previews. 

Increase Time on Site by Focusing on Your Content 

Look for Clues in Entry and Top Pages 
If a blog post continues to attract visitors long after you have stopped promoting it there is a good chance it 
has been well ranked for a key term.  

Don’t let that traffic go to waste. Give visitors a clear next step with a conversion element on the page. 
Downloads, special offers, newsletter signups all encourage the visitor to stay longer or take the next step in 
their buying process.  

Beef up the content.  If one blog post on a particular topic does well, consider writing several more on 
related topics, linking back to the original post to help share the search authority.  
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Invite People to Stay Longer on Exit Pages 
If people seem to be “getting off your train” at the same stop over and over again look for ways to improve 
the page. Take a hard look at both the layout and the content, especially if this is a landing page for an 
AdWords campaign.  

Be sure there is a clear next step such as a link to more information or a conversion form. If the page has less 
than 500 words, add more information with headlines and sub heads for easy scanning.  

Look for shifts over time 
As you review your data never just look at one month in a vacuum.  Compare your performance to prior 
periods and the same period are year ago.  Are the numbers trending up or trending down?  Look for causes 
for the changes such as traffic from new sources or as a result of a particularly effective campaign.  

Set specific goals and objectives, create action plans to achieve the goals and use Google Analytics to hold 
you accountable to those goals.  
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