LinkedIn Content Planning Worksheet



CONTENT PLANNING WORKSHEET

LinkedlIn is a professional social network. It is an ideal place to connect colleagues with each other and
businesses with current and potential employees, all while enabling community development and content
sharing.

Whether you are a business owner, corporate employee or new grad looking for your first real job LinkedIn
has the power to help you build authority, establish thought leadership, and cultivate a robust network.
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SHARING CONTENT ON LINKEDIN

LinkedIn is not the platform for sharing photos from the office holiday party, Internet memes or motivational
quotes. Definitely do not share motivational quotes on LinkedIn, keep those on Facebook.

Give your LinkedIn audience exactly what they are looking for: product or service updates, job opportunities
and behind-the-scenes information about your company. Post links to company blog posts, downloads and
important industry information.

Get Noticed

Content has to be engaging, enticing the reader to learn more. From the thought provoking headlines to the
eye catching graphics you have to stand out in the timeline if you want to attract attention.

Keep titles brief - According to a study by SEO expert Paul Shapiro titles between 40 and 49 characters long
perform best.

Use images — While we like illustrations, we have seen images with text seem to work best on LinkedIn

Get Noticed by the Right People

LinkedIn is where professionals come to learn about their profession. Take advantage of this fact and write
audience specific content. Instead of writing about Tax Savings for Small Business Owners share a tip on Tax
Savings for Lawyers and a different Tax Tip for Contractors.



WHAT TO SHARE

Data

According to LinkedIn , 6 out of every 10 LinkedIn users are interested in industry insights. People are
always interested in the latest trend so look for results or industry surveys, or better yet take one of your own.

Company News

What’s going on in your business? If you are being hiring, expanding, moving or launching a new
product, tell your Linkedln community. As an individual if you are receiving an award, speaking at
a conference or launching a book share that too.

Tips, Tricks and Guides

One of the reasons we are online is to learn new information. Your audience will be drawn to
lists, best practices and how-to guides.

Industry Information

Beyond your company what is happening in the industry at large and what impact will that have on your
customers? Share information and opinions if you want to be considered as a thought leader.

WHEN TO POST

Sharing a post 4 — 5 times a week to your company page will keep you visible in the timeline. For personal
pages it will vary based on your industry. Sales people and consultants should be sharing a link or post daily,
while corporate execs can usually get away with one update a week.


https://help.linkedin.com/ci/fattach/get/2352183/0/filename/Company_Pages_Status_Updates.pdf

Vary the time of day throughout the week to reach a different audience. Use a scheduling tool to plan a
week’s worth of content ahead of time.

Avoid evenings, late afternoons, and weekends. Remember this is a business platform so you want to
publish content when people are in business mode. People may browse their Facebook feed as they sit
around the pool with a beer in their hand, but they probably aren’t going to hop on to LinkedIn.

GET YOUR TEAM ON BOARD

Your employees are some of your biggest brand ambassadors. Remind employees to share updates to their
community. Individuals will always have a larger following than a company page their shares have a multiplier
effect on your content..

MEASURE RESULTS

Just like your website there is data available to give you feedback on how well your content is being
received. Use data to discover:

e Who reads your content? What is their industry, job title, seniority level, location, company size,
employee vs non-employee, and function
e How often do people view your company page and how many impressions do you get for a single post

e |If anyone is responding to your content with likes and clicks. And which type of updates generate the
most interest.



TOPIC IDEAS

Here are some general topic ideas. Sit down with your team and use them to plan out some content for your
next week or two on LinkedIn

Employee of the month

Select one employee to profile each month. Keep the write ups fairly simple, share one accomplishment and
a photo. They and their family are likely to share the information and help you grow you following.

Who will you write about this month?

Product/Service Feature

Sure it is great if you have a new product to talk about, but this can work even if there is nothing new. Focus
in on one of your products/services and talk about what makes you different and why people should consider
you.

What product will you write about?

Client Feature or Case Study

Share a thank you note from a client, work sample or case study. Share the love and link to the client’s
website or tag them in the post

Which clients can you feature?




White paper, checklist or other resource

Drive traffic to your landing pages on your website as you promote a resource like that people can only find
from you.

Make a list of all your resources and share one a week

Take a Quick Poll

Ask a simple question, related to something that is going on in your industry. This type of content will typically
generate more engagement

Make a list potential poll questions

1.

2.

3.

Industry Trends

Make a list of Industry publications you will follow. Share an article from one of them each week.
Industry Publications

1.

2.




	Content Planning Worksheet
	Sharing Content on LinkedIn
	Get Noticed
	Get Noticed by the Right People

	What to share
	Data
	Company News
	Tips, Tricks and Guides
	Industry Information

	When to Post
	Get your team on board
	Measure Results
	Topic Ideas
	Employee of the month
	Product/Service Feature
	Client Feature or Case Study
	White paper, checklist or other resource
	Take a Quick Poll
	Industry Trends


