




First Steps – Identifying Success Metrics 
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 

 

 

What are the objectives of your email campaign? 

_________________________________________________________________________________

_________________________________________________________________________________

_________________________________________________________________________________ 





 

 

 

 

 



Opens 

Frequency:  

Subject line: 

Content: 

Timing: 



Clicks  

Calls to Action: 

Visibility: 

Mobile friendliness: 

Length: 



 

 

OPENS AND CLICKS – STRANGE SCENARIOS 



 

 

SPAM  



Opt-out 

Bounces 
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